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EDAA survey conducted by MTM in March 2019 on 5000 internet users equally spread across France, Germany, Poland, Spain & the UK 


How EU citizens perceive digital €d y 


Despite slight market differences, 3 in 4 consumers have a general awareness of GDPR, though not 
necessarily a working knowledge of its impact 
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e Despite lacking a thorough understanding, around 2 in 3 consumers were aware when 
asked of some of GDPR’s purposes & provisions. 

e 40% of respondents agree they feel more knowledgeable since GDPR about the way in 
which information about them is collected and used online. 
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The introduction of GDPR has helped consumers feel more knowledgeable about online data, and more 
comfortable with online behavioural advertising (OBA) and with sharing their data. 
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Awareness & understanding of GDPR . 
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More information on www.edaa.eu 
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